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5 Point Fabrication Offers Updates To 
GenMac Cutters; Details Capabilities

Ron Herring, one of the five owners of 5 Point Fabrication, highlights the improvements to 
GenMac’s 3005 block cheese cutting machine.

Green Bay, WI—5 Point Fabrica-
tion is a custom metal fabricator 
whose knowledge of the cheese 
and dairy industry has grown over 
the past few years since it acquired 
General Machinery Corporation 
(GenMac).

GenMac has been manufactur-
ing and developing cheese cutting 
systems for nearly 50 years in She-
boygan, WI.

P r e v i o u s l y 
owned by Michael 
Horwitz, 5 Point 
purchased the 
company in Janu-
ary 2020.

5 Point has five 
owners and one of 
the owners, Ron Herring, said the 
transition from GenMac has been 
seamless. 

“We fabricated GenMac’s cut-
ting machines for many years,” 
Herring said. “When we were 
approached and having developed 
machines with them, it just seemed 
like a perfect fit.”

The first two years were spent 
primarily on refining the machine.

“A current trend in the food 
industry right now is eliminat-
ing steel tubing and hollow areas 
where bacteria and unsanitary con-
ditions exist,” Herring said.

He said now the cheese cut-
ters are fabricated to new sanitary 
requirements with less welding, 
free from hollow areas where all 
areas of the cutter are easily clean-
able.

“The cutting machines are still 
very applicable, very efficient, 
reliable machines,” Herring said. 
“They just needed to be upgraded 
to meet sanitary advancements. 
We’ve done that.”

Although GenMac cutters are 
not 5 Point’s main business, the 
cutting business remains a priority 
and will always be, Herring said.

“We do a tremendous amount 
of work in the food and bever-

age industry. Building conveyors, 
platforms, machines for companies 
that are in those industries,” Her-
ring said. “We know stainless, we 
know the food and beverage indus-
try and a lot of our customers come 
from those.”

He said 5 Point will continue to 
sell the GenMac cutters to cheese 
companies who want high-perfor-
mance at a good price and to those 

who want a product 
that will last a long 
time.

“GenMac built 
a really good name 
and  everyone 
knows them. There 
is an outstanding 

tradition behind their name” Her-
ring said. “They were a lot like us, 
insofar as, customer service is very 
important. The customer base 
that was established didn’t lose 
that when we made the purchase.”

Herring said 5 Point will con-
tinue to sell and improve the cut-
ting systems that GenMac had and 
continue to service those in the 
industry with spare parts.

The company recently updated 
GenMac’s 1800 and 1810 cutters.

“We took the two machines 
and combined them. Now the one 
machine does the job of two and 
it looks cleaner, works better, and 
has the same small footprint,” Her-
ring said.

5 Point Fabrication has 86 dedi-
cated employees and partners with 
the food and beverage industries 
to design and fabricate custom 
machines, Herring said.

With a fabrication space of 
85,000 square feet, 5 Point Fab-
rication employs all of the latest 
welding and fabrication tools such 
as laser cutting, press brakes, verti-
cal machining centers, and much 
more.

For more information on 5 Point 
Fabrication and their GenMac cut-
ters, visit www.genmac.com.

The American Dairy Products 
Instutute (ADPI) has appointed 
TARA ANDERSON as director 
of marketing. In her role, Ander-
son will focus on internal and 
external marketing strategies, and 
implementating these marketing 
efforts. She comes from nonprofit 
organization Crescent Cove, 
where she served as  director of 
engagement, overseeing market-
ing, communications, and fund-
raising efforts for the Midwestern 
children’s hospice facility.

Kelley Supply welcomes ERIC 
SCHULTZ as the company’s 
new project manager, focusing 
on automation projects. Schultz 
has a bachelor of science degree 
in packaging from the University 
of Wisconsin-Stout. His latest 
work experience was at Mara-
thon Cheese, where he served 
as a packaging engineer, respon-
sible for research, development, 
continuous improvement, ven-
dor management, and cost sav-
ings projects. Schultz is looking 
forward to beginning his role as a 
part of the Kelley team.

PETER TORSETH has joined 
Caloris Engineering, LLC, as 
chief financial officer. He comes 
to Caloris with over 20 years of 
financial experience in various 
business, most notably in project-
centered manufacturing. Torseth 
most recently served as CEO for 
Foley & Mansfield, PLLP. In his 
new role, Torseth will oversee the 
finances of Caloris and its wholly 
owned subsidiary, Setiz Stainless.

Sargento Foods, Inc. announced 
Monday the appointment of 
several new promotions and 
new leadership personnel. KRIS 
CHERUKURI joined Sargento 

PERSONNEL as vice president of information 
technology, leading the compa-
ny’s strategy, infrastructure, appli-
cations, and governance efforts. 
She joins Sargento from Sysmex 
America Inc., and also held sev-
eral senior IT roles over eight 
years with Tyson Foods.VERA 
PETROVA DICKINSON is Sar-
gento’s new vice president of food 
safety and quality, responsible for 
development and execution of 
food safety and quality standards 
across the Sargento Foods sup-
ply chain. She has held relative 
leadership roles in several global 
organizations, including Walt 
Disney World, Mondelez Inter-
national, Mars Wrigley, and 
most recently, Danone North 
America. CHRIS MCCARTHY
is Sargento’s new vice president 
of pricing and demand planning, 
in charge of pricing, promotions/
trade budgets, and terms/condi-
tions coordination. Since join-
ing the company as director of 
marketing for natural cheese 
adjacencies in 2013, Chris has 
held various leadership positions. 
HOLLY BAUMGART has been 
named vice president of strate-
gic planning. Baumgart has more 
than 15 years of experience in 
IT, business development, and 
consulting. Prior to joining Sar-
gento in 2016, she held leader-
ship roles at Harley Davidson. 
After joining the company in 
2015, JULIA KLIMKOVICH has 
been appointed vice president of 
financial planning and analysis. 
Klimkovich previously held top 
positions at Johnson Controls. 
DENNIS SCHWEIGER is Sar-
gento’s new vice president and 
treasurer of corporate finance and 
accounting. Schweiger joined the 
company in 2017, most recently 
serving as director of financial 
planning and analysis.

For more information, visit www.epiplastics.com


